
Brand Manager 

Company: American Meadows 

Location: Williston, VT 

Available: Immediately (Nov 2015) 

Commitment: Full-Time  

Reports to: Director of Brand & Customer Experience 

WHO WE ARE 

At American Meadows, we like to say that we Do Good Through Gardening.  Our primary focus is to be great at 

providing home gardeners with the products and knowledge and website experience they need to succeed. We 

work to accomplish this by combining top-quality products, a staff that’s passionate about what we do, the latest in 

technology and proven direct-to-consumer methods. If that sounds intriguing, read on... 

OUR CHALLENGE 

Gardeners work very hard for results that often do not arrive for months or even years.  We want to inspire, educate 

and inform our gardening customers while also closing the sale.  We are always looking for ways to learn about and 

engage with our customers, and we need your expertise to make this happen. We have cultivated a large, extremely 

engaged customer base, and our growth has allowed us to create this role to bring the customer voice to everything 

we do.  

WHO YOU ARE & WHAT YOU’D DO 

We are looking for a curious, intelligent, and strategically minded Brand Manager who can roll up their sleeves to 

make things happen.  You love gardening, and want to share your passion with others. The position will report to the 

Director of Brand & Customer Experience and will manage the development and execution of brand marketing 

plans, strategies, innovation and initiatives. You are digitally fluent, have mastered a myriad of channels, and can 

create content and campaigns that inspires our customers to get outside and garden. You are familiar with e-

commerce marketing, and know how to engage as well as sell. You will be accountable for leading the development 

of comprehensive communications strategies and marketing programs in order to drive growth, volume, market 

share and income, as well as the implementation of integrated marketing communications plans that leverage these 

strategies and platforms. 

 Be a brand & customer advocate to ensure all marketing, products, communications, promotions, and 

initiatives are consistent and align with the brand 

 Develop, plan & implement marketing initiatives through a variety of consumer-facing tools, including digital 

and social media, print,  video, events, tradeshows and other relevant marketing activities and promotions 

 Conduct consumer and market research and competitive analysis 

 Develop a diverse understanding of American Meadow’s products and segmentation strategies, as well as 

industry trends and competing brands and products in the gardening space 

 Plan and execute all American Meadows marketing promotions and contests 

 Engage with industry thought leaders and organizations to collaborate on programs, projects and initiatives 

 Manage our Social media strategy and implementation 

 Manage our blogs, including some writing and posting in conjunction with in-house and guest bloggers  

 Manage and identify and execute PR opportunities with our Public Relations team  

 Manage digital marketing initiatives including ad buys for campaigns and email list generation  



 Support e-commerce initiatives, including site design look and feel, home page brand messaging, content 

creation and ongoing e-mail campaigns as needed to ensure brand integrity 

 Manage all information and imagery needs required for marketing collateral 

 Peer-leadership of cross-functional teams to create alignment and smooth release of projects & products  

 Responsible for project management duties related to campaign launches, marketing projects, and sales 

goals 

 Assist in the development and maintenance of budgets, schedules, marketing plans, tactics and resources 

necessary to achieve business and project goals 

REQUIRED QUALIFICATIONS: 

 5+ years experience in brand management, marketing project management, or consumer products (either 
on client or agency side) 

 Strong leadership, communication, and negotiation skills a must (both for external and internal contacts); 
 Excellent oral and written communicator with an interest in continuous improvement of self and the 

organization  
 Strong understanding of business planning and strategy, marketing principles, analysis, promotions, 

budgeting, project management 

 Demonstrated analytical skills with ability to generate business insights from diverse data sources 

 Self-starter with proven ability to manage complexity and problem-solve 

 Knowledge of digital advertising technologies and strategies 

 Knowledge of Google Analytics  

 Strong Computer skills and proficiency with PowerPoint, Excel, Photoshop and other software/ applications. 

 Knowledge of CMS systems, and the ability to manage images, upload & format content (using basic HTML), 
and more 

 Not just a willingness but a burning desire to roll up your sleeves and ‘do what it takes’ to contribute to the 
success of a small, growing business 

 We’re gardeners, our customers are gardeners – you should be too! 

The position will offer a salary commensurate with experience and an excellent benefits package. Interested 

candidates should submit a resume, cover letter and an outline (including results) of a successful marketing initiative 

that you have managed to jobs@americanmeadows.com 

American Meadows is an Equal Opportunity Employer (EOE). Qualified applicants are considered for employment 
without regard to age, race, color, religion, sex, national origin, sexual orientation, disability, or veteran status. If you 
need assistance or an accommodation during the application process because of a disability, it is available upon 
request. The company is pleased to provide such assistance, and no applicant will be penalized as a result of such a 
request. 
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